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MEET THE

Millennials

The biggest generation is building wealth fast and searching for insurance protection -
here’'s how you can grow your business by meeting their needs with creative solutions.
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Young Millennials stretch their dollars as
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Millennials like to research - help them learn
about their options with tools like Assurity’'s simple
consumer-focused articles and explore prices with our

quoting tools.
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Don’t sell with statistics - Millennials like
stories instead. Use your own stories and resources
like LifeHappens to find something that resonates
with them.
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Start conversations online - Meet Millennials
where they spend their time to open the door for
conversations (our social media prospecting kit is a great
start), then bring the discussion offline to make the sale.

Get the resources and tools you need to be successful.

assurity.com/StartSmart
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